Social Media Marketing




Hi, I’m Alireza Safari!
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| believe If you aren't
learning something new
on social media each day,
you are following the
WRONG pages. (O) AlivezaSafari_com

http://AlirezaSafari.com
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THE CONVERGENCE OF CORPORATE STRATEGY AND THE CDO

Corporate Corporate Digital

strategy s strategy strategy
igita
strategy

2000 Director, eCommerce 2008 Dpirector, Digital

Corporate Digital Digital

strategy strategy strategy

2015 chief Digital Officer 2020 No more CDO













DIGITAL AROUND THE WORLD IN 2019

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND GLOBAL MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE INTERNET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION MOBILE USERS USERS MEDIA USERS MEDIA USERS

7676 5.112 4388 3.484 3.256

BILLION BILLION BILLION BILLION BILLION
URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

56% 67 % S7 % 45% 42%

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAU. MOBILE: GSMA INTELLIGENCE. INTERNET: INTERNETWORLDSTATS; ITU; WORLD BANK; CIA WORLD FACTBOOK; EUROSTAT; . » we
LOCAL GOVERNMENT BODIES AND REGULATORY AUTHORITIES; MIDEASTMEDIA.ORG; REPORTS IN REPUTABLE MEDIA. SOCIAL MEDIA: PLATFORMS’ SELF-SERVE ADVERTISING TOOLS; PRESS Hootsulte are.
RELEASES AND INVESTOR EARNINGS ANNOUNCEMENTS; ARAB SOCIAL MEDIA REPORT; TECHRASA; NIKI AGHAEI; ROSE.RU. (ALL LATEST AVAILABLE DATA IN JANUARY 2019). SOCI

al



Where will the marketing money be spent in 2018?

Share of respondents who want to invest more of their budget in following marketing areas

Content creation 61%
Digital marketing (SEO, SEM, email) 57%
Social media 54%

Marketing and communication tech

Digital advertising

Corporate communication

Survey of 165 communications & marketing leaders
(=]
from 100 organisations across Asia Pacific, Europe,

@ @ @ Middle East and Africa, and the US .
@statistaCharts Source: Cognito StatISta 5
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The Customer is in Control
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SOCIAL MEDIA PENETRATION BY REGION

BASED ON MONTHLY ACTIVE USERS OF THE MOST ACTIVE PLATFORMS IN EACH COUNTRY / TERRITORY, COMPARED TO TOTAL POPULATION

NORTHERN
EUROPE

EUROPE
AMERICA
c
70% WESTERN . 58% 16% Boua
EUROPE 0
SOUTHERN
CARIBBEAN § RsiA
NORTHERN A

0 AFRICA .
46% WESTERN 24%
MIDDLE ASIA

AFRICA SOUTHERN
CENTRAL 0
AMERICA 12% ASIA

EASTERN
NORTHERN

0 -}
WESTERN % 61% igiTH EASTERN

AFRICA

0 EASTERN
66% 8% Jreien
SOUTHERN
AMERICA 8% 57%

SOUTHERN OCEANIA
AFRICA

@ SOURCES: LATEST DATA PUBLISHED BY SOCIAL MEDIA PLATFORMS VIA PRESS RELEASES, INVESTOR EARNINGS ANNOUNCEMENTS, AND IN SELF-SERVE ADVERTISING TOOLS; ARAB SOCIAL

we

L3

MEDIA REPORT; TECHRASA; NIKI AGHAEI; ROSE.RU; KEPIOS ANALYSIS. NOTE: PENETRATION FIGURES ARE BASED ON TOTAL POPULATION, REGARDLESS OF AGE. REGIONS AS DEFINED BY THE HOOtSUlte” are,
SOCI

UNITED NATIONS GEOSCHEME.

al



SOCIAL MEDIA PENETRATION RANKING

BASED ON SOCIAL MEDIA PENETRATION IN COUNTRIES / TERRITORIES WITH POPULATIONS OVER 50,000

#  HIGHEST PENETRATION % NO. OF USERS # LOWEST PENETRATION % NO. OF USERS

01= QATAR 99% 2,692,181 216 NORTH KOREA 0.06% 16,000
01= UALE. 99% 9.515,733 215 TURKMENISTAN 0.7% 42,000
03 BRUNEI V 94% 410,000 214 CHAD 0.8% 130,000
04 KUWAIT 92% 3,200,000 213 ERITREA [@o 1.1% 56,000
05 CAYMAN IS. 89% 56,000 212 SOUTH SUDAN 1.8% 230,000
06 TAIWAN 89% 21,000,000 211 NIGER 2.1% 480,000
07  MALTA 88% 380,000 210 CENTRAL AFRICAN REP. 2.3% 110,000
08 SOUTH KOREA 85% 43,662,000 209 MALAWI 2.8% 540,000
09 CYPRUS 84% 1,000,000 208 DEM. REP. OF CONGO 3.2% 2,700,000
10 MAILDIVES 83% 370,000 207 BURUNDI 4.1% 470,000

SOURCES: LATEST DATA PUBLISHED BY SOCIAL MEDIA PLATFORMS VIA PRESS RELEASES, INVESTOR EARNINGS ANNOUNCEMENTS, AND IN SELF-SERVE ADVERTISING TOOLS; ARAB SOCIAL Hootsuitem gree
MEDIA REPORT; TECHRASA; NIKI AGHAEI; ROSE.RU; KEPIOS ANALYSIS. NOTE: PENETRATION FIGURES ARE BASED ON TOTAL POPULATION, REGARDLESS OF AGE. social



#  ABSOLUTE INCREASE

01  CHINA

02 INDIA

03 INDONESIA

04  BRAZIL

05  PHILIPPINES

06= IRAN

06= JAPAN
06= VIETNAM
09= MEXICO
09= NIGERIA

A USERS

+95,325,000
+60,000,000
+20,000,000
+10,000,000
+9,000,000
+7,000,000
+7,000,000
+7,000,000
+5,000,000

+5,000,000

A%

+10%

+24%

+15%

+8%

+13%

+18%

+10%

+13%

+6%

+26%

#  ABSOLUTE INCREASE

09= SOUTH AFRICA

12=  BANGLADESH

12=  UKRAINE

14=  COLOMBIA

4= MYANMAR

16  ETHIOPIA

17 RUSSIAN FEDERATION

18  CUBA
19=  ALGERIA
19= PAKISTAN

SOURCES: LATEST DATA PUBLISHED BY SOCIAL MEDIA PLATFORMS VIA PRESS RELEASES, INVESTOR EARNINGS ANNOUNCEMENTS, AND IN SELF-SERVE ADVERTISING TOOLS; ARAB SOCIAL
MEDIA REPORT; TECHRASA; NIKI AGHAEI; ROSE.RU; KEPIOS ANALYSIS. NOTE: GROWTH FIGURES BASED ON DATA REPORTED IN WE ARE SOCIAL & HOOTSUITE’S ‘DIGITAL 2018 REPORTS.

SOCIAL MEDIA GROWTH RANKINGS: ABSOLUTE

BASED ON THE YEAR-ON-YEAR CHANGE IN SOCIAL MEDIA USERS IN COUNTRIES / TERRITORIES WITH POPULATIONS OVER 50,000

A USERS A%

+5,000,000 +28%
+4,000,000 +13%
+4,000,000 +31%
+3,000,000 +10%
+3,000,000 +17%
+2,300,000 +61%
+2,206,700 +3%
+2,075,578 +47%
+2,000,000 +10%

+2,000,000 +6%

.. we
Hootsuite" are.



SOCIAL PLATFORMS: ACTIVE USER ACCOUNTS

BASED ON MONTHLY ACTIVE USERS, USER ACCOUNTS, OR UNIQUE VISITORS TO EACH PLATFORM, IN MILLIONS

FACEBOOK 2,27
YouTUBE W 1,900
WHATSAPP sociai 1,500
FB MESSENGER 1,300
WEIXIN / WECHAT 1,083
INSTAGRAM e ———— | )00
QQ 803

QzoNE N 5
DOUYIN / TikToK [ 500
sinaweiso [ 46

ReooiT [ 330
TwiTTer [ 326
pousAN I 320

unkepinz: [ 303
sapu TiERA* [ 300

DATA UPDATED TO:
25 JANUARY 2019

. SOCIAL NETWORK

SKYPE* 300
SNAPCHAT* * 287
VIBER* 260 MESSENGER / VOIP
pINTEREST [ 250
LINE 194

SOURCES: KEPIOS ANALYSIS; LATEST COMPANY EARNINGS RELEASES, PRESS RELEASES OR MEDIA STATEMENTS; REPORTS IN REPUTABLE MEDIA (ALL UP TO JAN 2019). * ADVISORY: PLATFORMS o S we
IDENTIFIED BY (*) HAVE NOT PUBLISHED UPDATED USER FIGURES IN THE PAST 12 MONTHS, SO FIGURES MAY BE LESS RELIABLE. * *NOTES: THESE PLATFORMS DO NOT PUBLISH MAU DATA. HOOtSUlte are,
LINKEDIN FIGURE IS BASED ON MONTHLY UNIQUE WEBSITE VISITORS IN DEC 2018, VIA SIMILARWEB. SNAPCHAT FIGURE EXTRAPOLATED FROM DATA REPORTED IN TECHCRUNCH (JUN 2017). SOCI

al
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Persona Name

BACKGROUND:

« Basic details about persona’s role

« Key information about the persona’s
company

« Relevant background info, like
education or hobbies

DEMOGRAPHICS:
« Gender
« Age Range

« HH Income (Consider a spouse’s
income, if relevant)

« Urbanicity (Is your persona urban,
suburban, or rural?)

IDENTIFIERS:
« Buzz words
« Mannerisms







Activity Content Audience

Age Range () Al Men Women

13-17

18-24 -18%
35-44 -17%

45-54
55-64
65+

Gender (©)

75% 25%

Men Women



< Saturdays > < Sundays >

12a 3a ba 9a 12p 3p 6p 9p 12a 3a 6a 9a 12p 3p 6p 9p

< Mondays >

12a 3a 6a 9a 12p 3p 6p 9p
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CONTENT IS KING

(in the north and also east, south, and west)






Propel sharing & engagement

with paid promotion ADVERTISING

SHARING PAY PER CLICK

MENTIONS DISPLAY ADS
SHARES RETARGETING
REPOSTS PAID INFLUENCERS

EARNED PAID

MEDIA -~ ~ MEDIA
|

REVIEWS PAID CONTENT PROMOTION

S0CIAL MEDIA ADS

¥

L Leverage owned, earned,
and paid media

for a comprehensive
marketing strategy

SEQ & brand content
drive earned media
(sharing) & traffic

WEB PROPERTIES |
WEBSITE I

MOBILE SITE Gain more exposure to
BLOG SITE web properties with SEO
SOCIAL MEDIA CHANNELS and PPC
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Impression Reach Engagement




But remember:
An impression only means the message
crossed a timeline.
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X Insights

Posted on 11/24/18, 11:05pm

4 ® 4
1.1K

Interactions

120

Actions taken from this post

Profile Visits

Discovery

16,510

Accounts reached
69% weren't following you

Follows

Reach

Impressions
From Home
From Hashtags
From Explore

From Other
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X Insights

Posted on 11/24/18, 11:05pm

4 ® 4
1.1K

Interactions

120

Actions taken from this post

Profile Visits

Discovery

16,510

Accounts reached
69% weren't following you

Follows

Reach

Impressions
From Home
From Hashtags
From Explore

From Other




& Tweet activity

Mohammad Reza Noorshid @noorshid

o355 JBle aalS @y ol aed @ide o JoSyag abaiis (abatilgs (LolS ekt
Al aals dold S 0l iags sy aalS L g s 0

PPTES TGRS

Impressions
times people saw this Tweet on Twitter

Total engagements
times people interacted with this Tweet

Likes
times people liked this Tweet

Detail expands
times people viewed the details about this Tweet

Profile clicks 54
number of clicks on your name, @handle, or profile photo

Retweets
times people retweeted this Tweet

Hashtag clicks
clicks on the hashtag(s) in this Tweet

Replies
replies to this Tweet










FACEBOOK AUDIENCE OVERVIEW

BASED ON FACEBOOK'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
FACEBOOK REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN FACEBOOK THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK ADVERTS ON FACEBOOK ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

2121 35% +0.9% 43% 57%

BILLION

SOURCE: FACEBOOK (JANUARY 2019); KEPIOS ANALYSIS. *NOTE: FACEBOOK DOES NOT PUBLISH ADVERTISING AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE’ AND ‘FEMALE" eo we
ADVISORY: FIGURES REPORTED ON THIS CHART ARE BASED ON FACEBOOK'S ADDRESSABLE ADVERTISING AUDIENCE, AND MAY NOT MATCH TOTAL MONTHLY ACTIVE USERS. AS A RESULT, HOOtSUlte are,
socia

FIGURES ON THIS CHART ARE NOT DIRECTLY COMPARABLE TO THE ‘"MONTHLY ACTIVE FACEBOOK USERS' FIGURE THAT WE REPORTED IN OUR DIGITAL 2018 REPORTS.



FACEBOOK REACH RANKINGS

BASED ON FACEBOOK'S ADDRESSABLE ADVERTISING AUDIENCE

# COUNTRY / TERRITORY  REACH AQOQ AQOQ # COUNTRY / TERRITORY  REACH AQOQ AQOQ

01 INDIA 300,000,000 +3.4% +10,000,000 1 EGYPT 39,000,000 0% [UNCHANGED]

02 USA 210,000,000 0% [UNCHANGED] 12 PAKISTAN 36,000,000 0% [UNCHANGED]

03= BRAZIL 130,000,000 0% [UNCHANGED] 13 FRANCE 35,000,000 +2.9% +1,000,000
03= INDONESIA 130,000,000 0% [UNCHANGED] 14 BANGILADESH 33,000,000 +3.1% +1,000,000
05  MEXICO 86,000,000 +1.2% +1,000,000 15=  ARGENTINA 32,000,000 0% [UNCHANGED]
06  PHILIPPINES 75,000,000 +2.7% +2,000,000 15= COLOMBIA 32,000,000 0% [UNCHANGED]
07  VIETNAM 61,000,000 (073 [UNCHANGED] 15=  GERMANY 32,000,000 0% [UNCHANGED]
08  THAILAND 50,000,000 -2.0% -1,000,000 18  ITALY \ 31,000,000 0% [UNCHANGED]
09  TURKEY 43,000,000 -2.3% -1,000,000 19 JAPAN 25,000,000 0% [UNCHANGED]
10 UK. 40,000,000 0% [UNCHANGED] 20  MALAYSIA 24,000,000 +4.3% +1,000,000

we

L3

° SOURCE: EXTRAPOLATION OF FACEBOOK DATA (JANUARY 2019); KEPIOS ANALYSIS."QOQ" FIGURES REPRESENT THE QUARTER-ON-QUARTER GROWTH vs. OCTOBER 2018. HOOtSUltE” are, I
SOocCIia



SHARE OF FACEBOOK USE BY DEVICE

BASED ON THE SIZE OF THE FACEBOOK ADVERTISING AUDIENCE FOR EACH DEVICE

SMARTPHONES LAPTOPS & FEATURE TABLET
& TABLETS DESKTOPS PHONES DEVICES

96% 25% 1.2% 16%

ACTIVE USER ACCOUNTS: ACTIVE USER ACCOUNTS: ACTIVE USER ACCOUNTS: ACTIVE USER ACCOUNTS:
2,240 MILLION 580 MILLION 30 MILLION 380 MILLION
e SOURCES: FACEBOOK (JANUARY 2019); KEPIOS ANALYSIS. HootSUite“ ‘sé%ial
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Samsung @

Home

About
b Liked v X\ Following v A Share =« m @ Send Message
Contact Us

Posts

& Create Post Community
Instagram feed

2L Invite your friends to like this Page
Photos Sl w  \VVrile a3 post
e 159716,719 people like this

hEAE 159,680,755 people follow this

3 ( c <
Events PhotoVideo ~ &® TagFriends @ Checkin 44 2L Hamid Nateghi and 7 other friends like this

e e

Notes

Locations Posts



Page Inbox Notifications Insights Publishing Tools Ad Center

|
SHOP CENTER

DigitalShoptest

Create Page @Username
Home SHO CEN I ER i
Posts

ie Like | )\ Follow | # Share @+« + Add a Button

Reviews

Videos
Welcome to Your New Page

Before you share your Page with others, try these tips that
About help you describe your business, brand or organization.
Ve'll give you more tips later.

Photos

Community
Groups Q Add a Cover Photo
Cover photos help you express

Info and Ads

Promote

@ Adda Short Description

Your Page SCrif

Manage Promotions




Page Inbox Motifications Insights Fublishing Tools Ad Center Settings Help -

Activity Log
Reviews Settings

Videos Settings

Settings

Settings

Community Settings

Groups Settings

Info and Ads Settings

Add a Tab

Chat (Off)




Add a Tab

Tabs let you feature your products, services, and more on your Page. Choose a tab from

the list below.

Events

Lists your upcoming events.

Live Videos

Shows live videos about your page.

Notes

Gives you a space to highlight notes on your Page.

Offers

Lists current offers for your business.

Services

Gives you a space to highlight the services you offer.

Shop

Shows the products you want to feature.

Add Tab
Add Tab
Add Tab
Add Tab

Add Tab

Add Tab




Page Inbox Motifications Insights Publishing Tools Ad Center

1V someg (5

DigitalShoptest

Create Page @Username

SHOP CENT

Posts
) gle Like | 3y Follow | # Share
Reviews

Videos
Welcome to Your New Page
Before you share your Page with others, try these tips that

About help you describe your business, brand or crganization.
We'll give you more tips later.

FPhotos

Community

Grﬂups Q AddacC

a 3

Info and Ads

w what you're about, and it appears
you onling.
Manage Promotions

Create a Username for Your Page
When you create a username, it appears in custom URLs that help people find,




Page

Inbox Motifications

i+ General

1™ Messaging
Post Attribution

& Notifications
IMessenger Platform

W4 Videos

L Page Roles
People and Cther Pages
Preferred Page Audience
Authorizations
Branded Content

Instagram

Insights

Publishing Tools

Page Visibility

Visitor Posts

Reviews

News Feed Audience and
Visibility for Posts

Messages
Tagging Ability
Others Tagging this Page

Page Location for Effects

Country Restrictions
Age Restrictions
Page Moderation
Profanity Filter

Similar Page Suggestions

Ad Center

Settings

Page published

nyone can publish to the Page
nyone can add photos and videos to the Page

A
A

Anyone can review the Page

The ability to narrow the potential audience for News Feed and limit
visibility on your posts is turned off

People can contact my Page privately.

Only people who help manage my Page can tag photos posted on it

People and other Pages can tag my Page

Other people can use your Page's location for photo and video frames
and effects.

Page is visible to everyone.

Page is shown to everyone.

Mo words are being blocked from the Page.

Turned off

Choose whether your Page is recommended to others

Help -




Set Up Your Shop Section

To add a shop section to your Page, please agree to our
Merchant Terms and Policies. These important rules
cover topics including:

« Listing products for sale
« Deliveries, returns and disputes
« Treatment of user data

| agree to the Merchant Terms and Policies.




Select Checkout Method
Choose how you want people to buy products from your shop.

= o
* Message to Buy Check Out on Another Website

Let people send you messages t Send people to another website to
ask gquestions and arrange complete their purchases.
purchases.




Setting up your shop
What currency do you use? This will be shown when you add
prices to items in your shop.

Setting up your shop
What currency do you use? This will be shown when you add
prices to tems in your shop.

Tajikistani Somoni =




Welcome to Your Shop!

Your shop isn't visible to customers until ye
inventory. Get started by adding a product below.

‘ Add Product ’




https://business.facebook.com/
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TWITTER AUDIENCE OVERVIEW

BASED ON TWITTER'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE

NUMBER OF PEOPLE PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF
THAT TWITTER REPORTS AGED 13+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN TWITTER THAT TWITTER THAT TWITTER

ADVERTS ON TWITTER ADVERTS ON TWITTER ADVERTISING REACH REPORTS IS FEMALE* REPORTS IS MALE*

250.8 3.6% -1.5% 34.5% 65.5%

MILLION

SOURCE: TWITTER (JANUARY 2019); KEPIOS ANALYSIS. *NOTE: TWITTER DOES NOT PUBLISH ADVERTISING AUDIENCE DATA FOR GENDERS OTHER THAN ‘MALE” AND ‘FEMALE" GENDER SHARE Hootsuitem gree
FIGURES EXTRAPOLATED FROM AVAILABLE DATA. social









@ Home L,.e Notifications £ Messages Search Twitter

TOKY0 2020

()

>
gﬁ"b g&; m Tweets Following Followers Likes
g onyS 2,156 34 2,200 154

. Tweets Tweets & replies Media Who to follow . refech . view 2l
Iran Olympic

@Olympic_ir Q Iran Olympic @Olympic_ir - Nov 15 v 198 desl by e @ZahraA...
obl Sauall (o dizeS oy b, g i g :egfﬁgyﬁfl 2 of:u“ﬁn; Mll: G“is; )J ‘
Official Twitter account of L.R.IRAN -l 0391 i 30 o3, 4 il Sloa> golz ool *
: : Translate T
Olympic Committee. @ Translate Tweet @ Sadra mohaqeq_’ @Sadr...

© Islamic Republic of Iran F°"°“’ s e

& olympic.ir
Iman Sadooghi @!5adooghi




DIGITAL AROUND THE WORLD IN 2019

THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND GLOBAL MOBILE, INTERNET, AND SOCIAL MEDIA USE

TOTAL UNIQUE INTERNET ACTIVE SOCIAL MOBILE SOCIAL
POPULATION MOBILE USERS USERS MEDIA USERS MEDIA USERS

7676 5.112 4388 3.484 3.256

BILLION BILLION BILLION BILLION BILLION
URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

56% 67 % S7 % 45% 42%

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAU. MOBILE: GSMA INTELLIGENCE. INTERNET: INTERNETWORLDSTATS; ITU; WORLD BANK; CIA WORLD FACTBOOK; EUROSTAT; . » we
LOCAL GOVERNMENT BODIES AND REGULATORY AUTHORITIES; MIDEASTMEDIA.ORG; REPORTS IN REPUTABLE MEDIA. SOCIAL MEDIA: PLATFORMS’ SELF-SERVE ADVERTISING TOOLS; PRESS Hootsulte are.
RELEASES AND INVESTOR EARNINGS ANNOUNCEMENTS; ARAB SOCIAL MEDIA REPORT; TECHRASA; NIKI AGHAEI; ROSE.RU. (ALL LATEST AVAILABLE DATA IN JANUARY 2019). SOCI
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Iran Olympic

@Olympic_ir

Followed by Sadra mohageq, —ls ,4sl59, and 4 others
you follow

Ol Saxall Glo dunS Loy wlws |, Official Twitter
account of I.R.IRAN Olympic Committee.

® Islamic Republic of Iran & olympic.ir

Joined October 2015

34 Following 2,200 Followers

Tweets Tweets & replies  Media Likes

Iran Olympic @Olympic_ir-11/15/18 v
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Pinned tweets vs. unpinned tweets

Favorites

B Unpinned [ Pinned
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Alibaba ir o
@AlibabalR
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People spend time on other networks,
but they INVEST time on Linkedin.



LINKEDIN AUDIENCE OVERVIEW

BASED ON LINKEDIN'S TOTAL ADDRESSABLE ADVERTISING AUDIENCE

NUMBER OF PEOPLE THAT PERCENTAGE OF ADULTS QUARTER-ON- PERCENTAGE OF PERCENTAGE OF

LINKEDIN REPORTS AGED 18+ THAT CAN QUARTER GROWTH ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH BE REACHED WITH IN LINKEDIN THAT LINKEDIN THAT LINKEDIN

ADVERTS ON LINKEDIN ADVERTS ON LINKEDIN ADVERTISING REACH REPORTS IS FEMALE™* REPORTS IS MALE*

6044 11% +3.2% 44% 56%

MILLION

SOURCE: LINKEDIN (JANUARY 2019); KEPIOS ANALYSIS.*NOTE: LINKEDIN'S ADVERTISING AUDIENCE FIGURES ARE BASED ON TOTAL MEMBERS, NOT MONTHLY ACTIVE USERS. LINKEDIN DOES Hootsuitem gree
NOT REPORT ADVERTISING AUDIENCE FIGURES FOR GENDERS OTHER THAN ‘MALE’ OR "FEMALE". GENDER DATA HAVE BEEN EXTRAPOLATED BASED ON AVAILABLE DATA SOCial
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Mohammadjavad Hasanzadeh
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https://goo.gl/xY5ahP
https://goc¢ ..see more

INTERNET

SECURITY

30 YEARS OF

CONTINUOUS

IT SECURITY
®e0 00 INNOVATION

KnOWIGdge & Like E Comment g Share




Alireza Safari s)0u0 Lojyle

Digital Marketing Consultant

More from Alireza Safari $yo0 Lojple Seeall 11 articles
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@ See translation

Apple's Road to $1 Trillion

Apple‘s market capitalization at the end of the respective year’

$1,000b

Launch of the
Apple Watch

Launch of the Intel- . Launch of

based iMac, MacBook the iPad

- and MacBook Pro

$600Db
Launch of .
the iPhone

Launch of iR
$200b  theiPod
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Your communities s
Groups -~

Digital Marketing: Social ...
SocialMediopolis.com - ...
Iran Digital Marketing

Show more

Discover more

Iran Digital Marketing

s hielBing M Standard group

Start a new conversation in this group

( B Images )( N Video )
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Mojtaba Meishabouri, DBA - 2nd
Marketing & Sales Manager at Tourang International Food Industries

g 01iS cldia

75 members See all

P O92

About this group

Locking to enhance your marketing activities in
the digital world? NetBina has carried out
hundreds of cnline marketing campaigns for well-
known domestic and international brands. We will
work closely with you to devise, implement and
refine your digital marketing strategy.

Show more ~
Group owner

S Mojgan Khani - 1st
; Digital Marketing Manager at

o MetaOptima Technology Inc.

Group manager

m Bahram Pourghadiri - 2nd

Entrepreneur
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@ See translation
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Jeff Weiner commented on this

Il Ryan Roslansky - 5rd
Senmior Vice President, Product at Linkedin + Follow
18h « Edlited

Just got some awesome advice from the greatest CFO ever, Mr. Steve Sordello:
“Vision gets us to the starting line, but focus gets us to the finish line..”
#linkedinlife

1,405 Likes - 54 Comments

@ Like [ Comment & Share

&' &dd a comment...

@ leff Weiner m » Following

CEQ at LinkedIn

Sign that guy up. )
] 15 - 2 Replizs

Like Reply 56 Likes Replies

Load previous replies
Alexandre Corbin . 34
Manager of Talent Acquisition at Zizoo (We're Hinng!)
Ninjas..
Like Reply

Load more comments

Knowledge




80% of B2B leads come from Linkedin!
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See More
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@ See translation

51 ol auiluwl 51 29,5 3035
052058 ©obianl 53 ooyl Al Sy aillS

Experience







(1111 Tube



ﬁ)K\QQQQQQQQQ
@épﬁ%jé&uf“

ol yois AL 50 guigy Glibolore 7Y ¢
JLs¥ 50 Jyaze (o) pled Jlo )50 O

105 (32, 0 Fogame Yo VA

S5 oo )8 4z gi 3)90 sl 3l it eg OladS VAT






B N\ Google Ads

You'll create your video ad with
Google Ads

In a few ea your video ad will be up and running. Although your ad

GET STARTED




HAVE A OQUESTION?




http://AlirezaSafari.com

hi@alirezasafari.com
+989123480931


http://alirezasafari.com/
mailto:hi@alirezasafari.com

