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What’s the most 

effective campaign 

you’ve seen in your life 

 ?? 



















 



“If i had more time , 
I would have 

written a Shorter 

Letter  . “  



 Campaign 
Objectives 

STEP1 
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Goals 
 Branding 
objectives 

 Budget 
Measureme

nt 



Let’s build a 
campaign  

STEP1 
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Product 
categories 

goals 
Reach 

Lead to salse  
and high 

reach 

 Brand 
awareness  









 Market & 
Environment 

Analysis 
STEP 2 
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Target 
audience 

Audience 
motivations 
(scenarios) 

 
Intermediari

es 

Media 
consumption
s and buying 

process 



Campaign 
Strategy 

STEP 3 



•Do you want to create excitement with prizes and give-aways   ?  

 

•Are there times of the day when your audience is most likely to be receptive? Timing is everything. 

• Are you looking to interrupt with advertising or build relationships? 

•How can you add value so that the audience is motivated (directly or indirectly) to spread your message for you? 



Strategies for each 
form of media 
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Owned Earned Bought 



Tactic 
STEP 4 
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Campaign 
concept 

 Earned 
media  
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Instagram 
Influencer 
Marketing 
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Influencers Has become 

 
 To The Most Effective, Low-cost, And Easiest Ways To Expand Business In Today's World. 





Thank You 
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Company Color Pallet 

Title (Arial Rounded 

MT) 

Font  : 32 

Bold 

 (نازنین بی)  تیتر
 ۳۲:   فونت
 بولد

Title color 


