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Kidneys for sale: poor Iranians compete %!, (Market Designer) .:L ~1.b S
to sell their organs J ( 9 ) LN d )'b 29

In the only country where the organ trade is legal, the streets
near hospitals have been turned into a 'kidney eBay’
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Saeed Kamali Dehghan
The Guardian, Sunday 27 May 2012 15.00 EDT

(e 31 85 25) ! 3 A4S ik

Sy als 5L @ aagi

9] E9vd 5L A i o

Dbl s g slanl

Would-be sellers advertise their kidneys by wnting their blood type and phone number
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