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Web 1.0

“‘the mostly read-only Web”

250,000 sites
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45 million global users

1996
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Web 2.0

‘the widly read.write YWeb”™

80,000,000 sites 800,000,000 sites
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1 bilion+ global users 8 billion+ global users
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n. ambient

biometric

voice voice

location location

u) id video video
J o ' video

sound sound sound sound

pictures pictures pictures pictures pictures
Info Types text text text text text

Technology HTML code Blogs Social Smartphones Wearables
loT

Web 1.0 Web 2.0 Web 3.0 Web 4.0

1995 2000 2005 2010 2015




Many users Users visited Users interact Usersinteract Infoauto-loaded;

X ‘ visited big many blogs  wth each other wth each other devices talk with
)w portals (some big) on socnet w/o central site each other

*

oold “ @ G N ‘

Quantity of info  Gigabytes Terabytes  Petabytes Exabytes  Yottabytes

Accessible to 10s of ‘000 100s of ‘000 millions billions  10s of billions

Technology HTML code Blogs Social Smartphones Wearables
loT

Web 1.0 Web 2.0 Web 3.0 Web 4.0

1995 2000 2005 2010 2015
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The World Wide Web

Web 1.0

1980 -
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Directories
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PC Era

The Social Web

The Intelligent Web

Web 4.0 .

2020 -
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The Semantic Web
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Blogs : TypePod |, Blogger
Secial Networking Sites : Facebook, MySpace, Friendster

Social News : Digg, PopURLs
Social Measurng -Techrorat, BlogPulse
Microbloggrg : Twitter

Social Bockomartang : Delicious, Digo
Sockal Q&A : Arewers.com, Yahoo! Arswers
« Video Shanrg : YeuTube, Vimeo

Photo Sharwng : Flickr, PhotoBuchket
Social Search : Google, Yohoo!

Comment Communities : Disqus
Secial Emad : Google Buzz Darren Rowse
Niche Communities : list of socal media niche sites I -

&sy’ -..f'w' Sleuls

Tt € el sl sbaily, | /

EERe®

Product-based Communities - Ebay, Amazoncom ?
Review & Recommendation Sites : Shelfan, TripAdwsce 29
Sociol Media Sites that Defy Definrhion: Squdoo StumbleUpon
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DIGITAL AROUND THE WORLD IN 2018

KEY STATISTICAL INDICATORS FOR THE WORLD’S INTERNET, MOBILE, AND SOCIAL MEDIA USERS

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

7.593 L.021 3.196 5.135 2.958

BILLION BILLION BILLION BILLION BILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

55% 53% 42% 68% 39%

SOURCES: POPULATION: UNITED NATIONS; U.S. CENSUS BUREAU; INTERNET: INTERNETWORLDSTATS; ITU; EUROSTAT; INTERNETLIVESTATS; CIA WORLD FACTBOOK; MIDEASTMEDIA.ORG;
FACEBOOK; GOVERNMENT OFFICIALS; REGULATORY AUTHORITIES; REPUTABLE MEDIA; SOCIAL MEDIA AND MOBILE SOCIAL MEDIA: FACEBOOK; TENCENT; VKONTAKTE; KAKAO; NAVER: DING; HOOtSU'te are
TECHRASA; SIMILARWEB; KEPIOS ANALYSIS; MOBILE: GSMA INTELLIGENCE; GOOGLE; ERICSSON; KEPIOS ANALYSIS. NOTE: PENETRATION FIGURES ARE FOR TOTAL POPULATION (ALL AGES). SOCICI'



UYE IRAN —

201 8 A SNAPSHOT OF THE COUNTRY’S KEY DIGITAL STATISTICAL INDICATORS

TOTAL INTERNET ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION USERS MEDIA USERS SUBSCRIPTIONS SOCIAL USERS

81.99 56.70 40.00 125.87 40.00

MILLION MILLION MILLION MILLION MILLION

URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:

75% 69% 49% 154% 49%

SOURCES: POPULATION UNITED NATION - N JREAL INTERNET: INTERNETWOR TA EUR AT: INTERNETUVESTA A WORLD FACTE . MIDEASTMEDIA ORG . WQ
ACEBOOX, GOVERNMENT OF ALS; REGULATORY AUTHORITIES; REPUTABLE MEDIA; SOCIAL MEDIA AND MOBILE SOCIALMEDIA: FACEBOOK, TENCENT; VKONTAXTE KAKAD:, NAVER. DING Hootsu.te' we
ECHRASK: SMUARWES, KEPIOS ANALYSIS; MOBLE GSMA INTELLIGENCE; GOOGLE: ERICSSON; KEPYOS ANALYS'S NOTE: PENETRATION AGURESARE FOR TOTAL POPULATION (ALL AGES social
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SOURCE: GLOBALWEBINDEX, Q2 & Q3 2017. BASED ON A SURVEY OF INTERNET USERS AGED 16-64.

OOO0d0ON

g
5

VAN

VI43OIN

Nvdvr

JONWVAd

SANVI43HLIN

ANVINEIO

WNo13d

V340X HLNOS

ANV13dl

NIVdS

vivaisny

an

N3Id3IMS

ANV10d

VAVNVO

ANVIVIZ M3N

ATV

vissnd

v'sn

VNIHO

WONLwOd

ONOX ONOH

viavav 1anvs

WVNLIIA

ATENL

FHOdVONIS

VIANI

VN

NVMIVL

1dAO3

VNILNIOHV

OJIX3aN

VISAVIVIN

VOIddV HINOS

VISINOANI

1Zvdd

S3aNIddINiHd

ANVIIVHL

we
are,
socia

Hootsuite:



-
Q
=4
=
=
O
®,
(75
=
O
—
<
B
ol
(7
EEl
=
-

AVERAGE NUMBER OF HOURS THAT SOCIAL MEDIA USERS SPEND USING SOCIAL MEDIA EACH DAY VIA ANY DEVICE [SURVEY BASED]
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ACTIVE USERS OF KEY GLOBAL SOCIAL PLATFORMS

BASED ON THE MOST RECENTLY PUBLISHED MONTHLY ACTIVE USER ACCOUNTS FOR EACH PLATFORM, IN MILLIONS

FACEBOOK 2,167
YOUTUBE P@
WHATSAPP QO b 1,300
FB MESSENGER gg%idl \' HOOtsu ie 1,300
WECHAT 980
0]0) 843
INSTAGRAM
TUMBLR**
QZONE T
SINA WEIBO
TWITTER
BAIDU TIEBA* [
SKYPE* 300
LINKEDIN**
VIBER* 260 DATA CORRECT TO:
SNAPCHAT** 255 27 JANUARY 2018
REDDIT
LINE 203
T . SOCIAL NETWORK
Yy
TELEGRAM* 100 MESSENGER / CHAT APP / VOIP
VKONTAKTE
BBM* | 63
KAKAOTALK 49
SOURCES: KEPIOS ANALYSIS; LATEST COMPANY EARNINGS RELEASES, PRESS RELEASES OR MEDIA STATEMENTS; REPORTS IN REPUTABLE MEDIA; ALL AS OF JANUARY 2018. *ADVISORY: . we
e PLATFORMS IDENTIFIED BY [*) HAVE NOT PUBLISHED UPDATED USER FIGURES IN THE PAST 12 MONTHS, SO FIGURES MAY BE LESS RELIABLE. **NOTES: THESE PLATFORMS DO NOT PUBLISH MAU HootSUIte“‘ are.
DATA. TUMBLR FIGURE 1S FOR MONTHLY UNIQUE VISITORS IN DEC 2017, VIA SIMILARWEB. SNAPCHAT FIGURE VIA TECHCRUNCH, JUN 2017. LINKEDIN DATA VIA FORTUNE / APPTCPIA, APR 2017. SOC|C|I



TOP MESSENGER APPS BY COUNTRY

BASED ON THE GOOGLE PLAY STORE RANK FOR EACH COUNTRY IN DECEMBER 2017

WHATSAPP (128)
FACEBOOK MESSENGER (72)
VIBER (10)
WECHAT (3)

LINE (3)

TELEGRAM (3)

IMO (3)

KAKAOTALK (1)

HANGOUTS (1)

ANDROID MESSENGER (1)
NO DATA (1)

SOURCE: SIMILARWEB, JANUARY 2018, BASED ON THE GOOGLE PLAY APP STORE RANK FOR DECEMBER 2017. FIGURES IN PARENTHESES Hootsuitem we

IN THE LEGEND REPRESENT THE NUMBER OF COUNTRIES / TERRITORIES IN WHICH EACH PLATFORM IS THE TOP-RANKED MESSENGER APP. gggi°|
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Social Media Landscape 2015 |Social Media Landscape 2018
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Most popular social networks of teenagers in the United States from fall 2012 to

spring 2018
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DESCRIPTION SOURCE MORE INFORMATION

Region
United States

Survey time period
fall 2012 to spring 2018

Number of respondents
spring 2018 n = 6,000

Special properties
most recent wave average age 16.4 years

Method of interview
Online survey

Supplementary notes
Values may not add up to 100 percent due to rounding. The

source does not provide exact data regarding the age of
respondents. No Fall 2014 data regarding the survey question.
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