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Micro-moments marketing model
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CX

Customer Experience

> CX




Consumer content journey
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ATTRACT CONVERT CLOSE DELIGHT

Promoters

Blog Forms CRM Surveys
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring




Touch points Search Engine
Social platform
Mobile App
Website And Display
E-mail

Offline



Performance marketing model
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OKR
KPI
CSF



OKR
Objectives & Key Results
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KPI
Key Performance Indicator (KPI)
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CSF (critical success factor)
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| Repo Rate(Repurchase Rate) >3zo0 55525
| NPS(Net Promoter Score) owogs 2

#(Counter Measure)
Customer Acquisition Cost(CAC) srido w32 oo
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[ Repo Rate 5to 7
| NPS 12 to 30

__ #(Counter Measure)
CAC less than 2K Toman




Digital marketing

Analyzing Optimizing
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“Online Performance Marketing is an online
marketing model in which the advertiser pays
only for the results achieved.”




Easy-to-track performance
Low risk

ROI-focused
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The most popular digital marketing
goals are:

Wy  Website Traffic
{=) Repeat Visits
Engagement

% Lead Generation
.7 Sales



Digital Marketing Top KPIs

Returning _
visitors Customer

Website traffic lifetime value

leads

Brand awareness Click through Rate

Cost per lead

Conversion
rates



In Conclusion...



CX

Micro moments marketing model

2

Digital marketing models

Performance marketing model

>

— Insight mining
(Micro targeting)

Micro moments

| Marketing model

— Data Analysis
Right channel
Right time
Right frequency

L To 100%

.

>

Engagement Rate

Repo Rate

NPS

ROI
CAC



Presented by:
Amir Hosein Basiri

Digital Marketing Consultant

ahb.mg84 @gmail.com
0912 775 82 27



Special thanks for
your attention




