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CLEAR SPACE / EXCLUSION ZONE

The amount of space around a logo within which no other
graphic elements are allowed. This ensures legibility and
protects the integrity of the logo.

BRAND CANADA LIBRARY

Destination Canada’s online library of downloadable
images, video footage, graphics, logos, media packages
and reports. You must register as a new user before you

can access our system at www.brandcanadalibrary.ca.

CMYK
Often referred to as process colour or four colour, this is

a subtractive colour model and printing process that uses
cyan, magenta, yellow and black. CMYK is the preferred

method for ?II of our print materials (with the exception of
corporate s atlonery)[?

DISPLAY TEXT

Any text that is more. prominent than the body copy on the
page, such as hea |r§)es, quotes and cal outg. Py

FULL BLEED

A full bleed image extends over the edge of the page, so
that there are no borders or white space.

LEADING

In typography, this refers to the amount of vertical space
added between lines of text.

4ali o) g

OPENTYPE

A format for computer fonts that works consistently on
both PCs and Macs.

REVERSE LOGO
Logo variations that use white or light colours so that they

can be read clearly on medium-to-dark backgrounds .

REVERSE OUT

In typography, this usually refers to setting text in white so
that it can be read against a medium-to-dark background.
RGB

An additive colour model in which red, green and blue
are combined to produce an array of colours. This model

is Lbsed most often for on-screen applications, such as
websites, presentations and video.

X-HEIGHT
IRORSGERRING Kia RIS R gl ypriatReden

In most cases, the x-height is the same as the height of a
lowercase letter x.

a7


http://www.photovideo.canada.travel/BMS/index.cfm
http://www.photovideo.canada.travel/BMS/index.cfm

