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connect and share

Find friends, share your photos and blogs
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58 5t Baldrick's Foundation

SO MNovember 13 &

Make a donation to childhood cancer research instead.
Customize a holiday e-card to let them know you gave

them the best gift ever: http://bit.ly/Moments-Like-This-
Give-A-Donation

Forgetthe ° ~ ,|Givea gift that nighns
_something.

Like - Comment - Share 24

Y 113 people like this.
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THE 4:1 SHARING SYSTEM

1. Start with the basic five types of updates we all post:

P [a by 2 @

LINKS IMAGES QUOTES UPDATES RESHARES

2. Choose a "staple” update, a single type that will make up the majority of
your shares.

3. Create a 4:1 ratio of sharing: for every four “staple” updates, publish one

. STAPLE
e VARIETY

different type for variety
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https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&langpair=auto|fa&rurl=translate.google.com&tbb=1&u=https://infograph.venngage.com/p/38582/social-media-marketing-plan-update&usg=ALkJrhjjEXnQprlVgVVMEmxIleG_NfuRbg
https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&langpair=auto|fa&rurl=translate.google.com&tbb=1&u=https://infograph.venngage.com/p/38582/social-media-marketing-plan-update&usg=ALkJrhjjEXnQprlVgVVMEmxIleG_NfuRbg
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B Content from others

B Content from you [l Personal/Non-work

socialmediawithpb.com
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http://vervely.com/wp-content/uploads/2012/05/ideal-content-ratio.jpg
http://vervely.com/wp-content/uploads/2012/05/ideal-content-ratio.jpg

The Golden Ratio

Create balance in the social media content you share

THE 4-1-1 RULE

Credit: Joe Pulizzi
Content Marketing Institute Self-Promolion

promotio...
10%

curated
Share Content \ : ::.-" : 60%

: doubledutch #socialevents



https://bufferblog-wpengine.netdna-ssl.com/wp-content/uploads/2014/12/The-Golden-Ratio-social-media.png
https://bufferblog-wpengine.netdna-ssl.com/wp-content/uploads/2014/12/The-Golden-Ratio-social-media.png
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6 Content Creation Skills for
Social Media Managers

@ Copywriting

%Design\\ .

nPhotography\

B videography — @ &0
’/ Creativity—"_

APositioning



49)) 9w culey « Joli» LIlkae HLE1 o Wb
(e 9 Jolrio

S5 052 fer (PR35 loir! Sl Ly
NS (0l Sy 59y




8 1,8 i S by £ dw Cwl p Y
4 S (S 4lp 1,8 (Slp:idiliey Slgiom b

)% Sly
dolS Sl
Sl d2ld o

SOl 4z 29% gt Sl HI 8 o lgixe 4>
B
PINST ka3l 9 (y2 yhogo 181 4dd Slgimo ok
B o e v 3010 LS ddny fob 38 olguse 4> 4 Tl
| d> ol olo Ho Cuwl I B tdildle (Slgicme = ob
Yo ¢ plxil 4 g0 S

el SARI DOWNLOAD.COM



HOW OFTEN TO POST

5-10x

A WEEK

BX +
A DAY

1x
A DAY

6

up to 5)(
A DAY


https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&langpair=auto|fa&rurl=translate.google.com&tbb=1&u=https://infograph.venngage.com/p/38582/social-media-marketing-plan-update&usg=ALkJrhjjEXnQprlVgVVMEmxIleG_NfuRbg
https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&langpair=auto|fa&rurl=translate.google.com&tbb=1&u=https://infograph.venngage.com/p/38582/social-media-marketing-plan-update&usg=ALkJrhjjEXnQprlVgVVMEmxIleG_NfuRbg

OPTIMAL POSTING TIMES EASTERN STANDARD

3 f o] ®

9-11 AM 1-4 PM 5-6 PM 8-11 PM

. 4 in


https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&langpair=auto|fa&rurl=translate.google.com&tbb=1&u=https://infograph.venngage.com/p/38582/social-media-marketing-plan-update&usg=ALkJrhjjEXnQprlVgVVMEmxIleG_NfuRbg
https://translate.googleusercontent.com/translate_c?depth=1&hl=en&ie=UTF8&langpair=auto|fa&rurl=translate.google.com&tbb=1&u=https://infograph.venngage.com/p/38582/social-media-marketing-plan-update&usg=ALkJrhjjEXnQprlVgVVMEmxIleG_NfuRbg

Daily Social Frequency

Q

8am-11am

Mam-3pm

3pm-10pm

O0—O0——0—°0

Buffer
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@ VENNGAGE HOME FEATURES - PRICING -~ ABOUTUS TEMPLATES COMMUNITY BLOG ( SIGNIN )

Make Infographics For Free
Everything you need to create and publish inf

S!S gl
1)l OIS,

venngage.com

Create Infographics in 3 Easy Steps
& * 0' & o0 b
P! > — lows d> g3 I S
0 * *

meshkan@Gmail.com
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