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RELATIONSHIP TO JOB SATISFACTION ,“JOURNAL OF BUSINESS
RESEARCH, 2¢, Y+,
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THE RIGHT CONNECTIONS “www.crmYday.com.
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RELATIONSHIP “?www.crm Yday.com.
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EUROPEAN JOURNAL OF MARKETING. YA/Y+ Y44¢ PP.YY,

- TPALMER, ADRIAN. DAVID BEJOU & CHRISTINE T.ENNEW.
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INTERNATIONAL JOURNAL OF BANK MARKETING, Y1/¢, Ya4A,

- YPALMER, ADRIAN. YTH ED.Y + +. PRINCIPLES OF SERVICES
MARKETING, MCGRAWHILL.

- APALMER, ADRIAN” .CUSTOMER RELATIONSHIP MANAGEMENT *“
www.crmYday.com,P ¢

- APER-OLOF ,GRANSTEDT. “THE CONTRIBUTION OF IT AND
INTERNET TO CUSTOMER LOYALTY AND LONG-TERM SUCEESS”
INTERNATIONAL CO-OPERATIVE BANKING ASSOCIATION, NO.Y
Yoo

- Y+STANLEY A. BROWN. Y+ ++. CUSTOMER RELATIONSHIP
MANAGEMENT, A STRATEGIC IMPERATIVE IN THE WORLD OF E-
BUSINESS. CANADA.



