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Twitter
Goal Increase engagement from the community on Twitter in order to increase traffic to the site
Twitter Followers as of 1/1/2014 = 268245
Percent Percent Goal
Weekly KPls Baseline Increase Goal Current Complete
Follower Increase 2,200
Visits 11,838 15% 13,613
Conversation rate 1.67 5% 1.76 1.57 B9%
Amplification rate 8.50 5% 997 8.96 90%
Applause rate 7.55 5% 7.92 7.38 93%
per 1000 Relative Conversation rate 0.0148 5% 0.0155 0.0043 28%
e 1000 RElEtIVE Amplification rate 0.0335 5% 0.0351 0.0218 62%
eer 1000 Relative Applause rate 0.0307 5% 0.0323 0.0187 58%
Based on weskhy Goals for 201714 - Average from 171714
averages from 12730/93 Tr/14 = curngnt
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https://blog.bufferapp.com/social-

media-strategy




