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A study The Impact of Social Media Marketing Management on brand

equity and customer response in the airline industry

Elyas arab moheghghit
salman univercity of Mashhad,Iran

(email:elyas.arabmoh@yahoo.com)

Abstract

(SMMASs) on brand equity and This study analyzes the effects of social media marketing activities
customer response in the airline industry. A survey was conducted with a total of 302 passengers who
used social media managed by airlines,and the collected data were analyzed via structural equation
modeling.The results showed that trendiness was the most important SMMA component,a nd airline
SMMAs had significant effects on brand awareness and brand image. In addition, the results
demonstrated that brand awareness significantly affected commitment and that brand image
significantly affected online word-of-mouth and commitment. It is expected that the results of this study
may be used as fundamental ata in the development of airline SMMA strategies, particularly by
investigating the relative importance of each SMMA component and analyzing the effects of SMMAs.
Keywords:Social media marketing activities,Brand equity,Customer response,Commitment
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