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Elements of Mass Communication
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Mass communication is characterized by the ...... , S of complex messages to large
and ...Z.. audiences, using sophisticated technology of communication Mass medla
refers to the .....3......that provide such messages: newspapers, magazines, televusno_n_.
radio, film and ......... 4. Web sites. The term also is used for the spemf.rc

institutions of mass media, such as radio networks and television stations, movi
companies, music producers, and the Internet.

Here are some distinguishing characteristics of mass communication.
O The ..... 92 of mass communication message generally is a person or group
operating within an organizational setting. Examples of these sources are news
reporters, television producers and magazine editors. Likewise, the source generally is
a multiple entity, and the resulting message is the work of several persons. For
example, producers, writers, actors, directors and video editors all work together to
create a television program. Publishers, reporters, - - copyeditors, typesetters,
graphic designers and photographers together produce a magazine article.
O Mass media messages are ......... ; ....... and complex. Whereas the message in
...... B..... communication may be simple words and short sentences, mass media
messages are quite elaborate. Examples of mass media message are a news report, a
novel, a movie, a television program, a magazine article, a newspaper.......#......., a
_music video, and a .....10.... advertisement.
0 Channels of mass media, also called mass... 1., involve one or more aspects of
technology. Radio, for example, involves tape machines, microphones, devices that
. & - sound waves, transmitters that ....12 ... them, and receiving units that
..... 1.& ... .the sound waves and render them back into audio form approximating the
original. Sometimes, as in the case of musical recording, the channel of mass
communication may even enhance the sound quality of the original.
o 14..... generally are self-selected, people who e - P into a particular television
or who read a particular magazine. Mass audiences also are.... 17 meaning that
they are both large and djverse. They actually are made up of groups of people with
dissimilar background, ...[1 8 ........ and socio-political characteristics; they are spread
over a vast geographic area. Such audiences are brought together by a single shared
interest in the particular message available through the mass.....’l.f;: ....... Message
sources geperally have only limited information about their audiences. Indeed, one
:::;raalcr:‘tens‘pc zgf mass media is that the audience members essentially
0 Feedback is minimal in mass media, and no real give-and-take is practically possible
Message flow typically is... 21 .. , from source to receiver. Traditionally.y feedback

has been minimal and generally delayed With the Internet ibili .
found to increase feedback, but it remains limited. PN PEnstiny =a ol
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Historians note that communication is a ....... S~ of society; even pre-literate
cultures ... ... - within themselves and occasionally with others. Various
inventions have transformed communication into ...3.....opportunities. Communication
scholars and other researchers have lookeﬁ_at the function of mass communication
within society. They identify four basic . .....=¥F........ for the mass media:.....2.........
interpretation, socialization and entertainment.

| Surveillance refers to the news and information role of mass media. This role can be
subdivided into warning surveillance associated with the news media (information about
pending threats such as floods, military attack, and depressed economic conditions)
and ipstrumental surveillance associated with both news and popular media
(transmission of useful information about newe products, entertainment guides, stock
market prices, etc.). Surveilance information also can come from books, films,
television programs, and other types of literary culture_that provides information on
human...... &.... Information travels quickly via the ....70....... media. The benefit of
this is instantaneous......8.....; the disadvantage is that misinformation can travel just
as quickly as accurate information, and speedy ..... 9.....often means that accusations
and supposed facts are not verified before they are transmitted.

(] Interpretation is the function of mass media that provides a 40 ,,,,, for new
information and commentary about its significance and meaning. Traditionally,
newspapers provided such interpretation in their editorial and ... %1....... sections,

reserving news pages for supposedly neu1ral information. Reporting was said to be
objective; that is, free from COMMENT and interpretation. The idea was that reporters
would offer factual information untainted by commentary, and readers would decide for
themselves the significance and meaning of that information. Such a quest for
objectivity is less apparent today in newspapers, and the vast amount of television
..... 12....seems to have blended the news-reporting and commentary functions. If
interpretation is the function, persuasion is the motivation for the producers of such
messages.

(| The media also have a role in...2%......., the transmission of values within a society,
particularly the modeling of appropriate behavior and..14..... The notion is that the
mass media present images of society, which viewers then can learn and adopt for
themselves. This in turn helps create a stable society with common social values. In its
simplest form, the socialization role of the media gives people a common discussion
topic: yesterday's soccer match, the new popular movie. Television and filg have the
greatest potential for socialization because they seem to be the most....'2 ... They
can be quite influential, particularly on young people; and images or role models of




vior as well as fashion, grooming styies, and other aspects of socnal

can be presented through television and film. Their ... AR s
evident in the similarity of youth culture throughout the world, in which the only common
influence is provided by the media. Teens and young adults in societies as ghversg as
Canada and Saudi Arabia, Taiwan and Finland have many common tastes in fashion,

dancing, music, hair styles, and so on.

social beha
18

|| Entertainment is a related function of mass media, sometimes called the
...... & . function because it diverts us from the real world. Entertainment always has
been part of society, increasingly so in an age in which more people have a greater
amount of leisure time. Through sound recordings, film, radio and television,
A% _have been able to attract audiences around the globe. Painters, sculptors and
poets reach mass audiences through books and magazines. The entertainment
.............. of the media has been subdivided into three categories: stimulation (as an
antidote to boredom), relaxation (as part of an soothing and perhaps meditative
environment), and release (as a means to safely express anger, hostility or fear).
Sociologists have observed that a consequence of wide-spread availability of quality
media entertainment is that it may function too well as a diversion. People are
increasingly becoming spectators in music, sports, theater and so on. It is far easier and
perhap%more fun to watch a soccer match on television played by world-class athletes
and .. & f'.....by top-notch camera operators than it is to actually work hard, practice
often, and risk injury by personally participating in the game.
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Mass Media Classifications
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Communication ...A....have approached media studies from several 'different
perspectives, each focusing on a different .....2.....of the media. This variety is helpful
to gain a fuller understanding of mass media. )

Canadian .....%..... Marshall McLuhan identified hot media and cool media on the basis
of how much they engage the user and the ..... 4~ of a user's connection with the

medium. This distinction also deals with the ...... b ... .of the relationship between the
audience and the medium, and the level of audience - needed to access
information.

“7"“'0-'"" / Hot media require a high degree of thinking from media users, who have to fill
in.... £.... information from their own imagination) Examples © hot media are books
and to a lesser extent magazines and newspapers. Among ......0...... media, radio is a

hot medium when it engages listeners’ imaginations, such as in radio... . -

~ Cool media allow audiences tobe ....... 1.0 ... spectators because others have made
the creative decisions. Television requires little intellectual... A4...... - radio played
simply for background music also is cool. McLuhan saw movies seen in movie theaters
as hotter than television because movies have huge Y - S and darkened
screens that serve to engage the audience. But movies seen on home VCRs lack the
heat of theatrical presentations. Likewise, while ..1.%. . theater is quite hot, a video-
recording of concert falls into the cool category.

Another way of categorizing media is through their intended use. 1 4’ ....... media
such as books, magazines and television dramas are significantly different than
information media such as newspapers and television news programs. They appeal to
different audiences and serve different......A. b......... Still another categorization of

media is in the elitist-populist model.

- Elitist media are those that serve to uplift society and ...... ’16 .......... to culture.
Examples are serious-minded magazines, television programs focusing on art or
history, recordings of classical music or contemporary jazz.

-} Populist media are those that satisfy the baser expectations of the 17

Sensationalistic tabloid newspapers, reality television shows and music videos are
examples of this. .
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Reflecting political diversity around the world, communication scholars refer to systems or
. T of media, as they operate within various political models. Traditionally, textbooks have
identified authoritarian, communist, libertarian and social responsibility models, based on the work
of American researchers Fred Siebert, Theodore Peterson and Wilbur Schramm.Meanwhile, William
Hachten, an American educator, presented five concepts of the media: Western, developmental,
revolutionaty, authoritarian and communist.

Prior to the collapse of the Soviet Union, media models sometimes paralleled social development —
First World media in industrialized democracies of Western Europe, North America and Japan;
Second World media in industrialized former socialist countries in Eastern and Central Europe; and
Third World media in the developing ...... LA countries around the world.

.Other versions have been proposed, but in practice, many national media systems are ... 3 ........
of the various models. In analysis, the various models represent just two Opposing. ........4r. ... :
with some overlap.

Here is an overview of the two major paradigms and the various models associated with them.

Authoritarian paradigm

! Tradinonal authoritarian model
J Commumist model

) Developmental model
Libertarian paradigm

] Western model

U] Social responsibility model

U] Revolutionary model

The authoritarian paradigm represents the ... 5 ....... relationship between government and media,
Prior to the development of the movable-type print press, civil and/or religious
...... &......generally controlled the production of books, manuscripts and other messages. This
was the model that ... Fi throughout much of the world with the development of the printed
press and later with the technologies of broadcast and digital media. The basic ... 8 ........ of the
authoritarian model is that the media is always subject to the control of the state or the ruler. This is
consistent with classical Greek, Roman and Chinese as well as medieval European and Middle
Eastern concepts of the proper relationship between government and the .....2.......... peoples. In
this approach, the media function from the top down, and they cannot challenge, ..4Q..... ..o
subvert the government. The authoritarian model, with varying types of state controls, is
..... A1.......in Latin America, Africa, and parts of Eastern Europe, Central Asia and the Middle
East.

In the traditional authoritarian model, the media are 42 ....... owned but they operate with a
government charter or license. They are permitted to .. 1’_’7 ..and disseminate news for the good of
the state (or for the good of the people, as interpreted by the state). If the media 14. ...... the




relationship, the government imposes censorship or shuts down the media. This is the model
operating in most of the states under dictatorships or in pseudo-democracies, with varying amounts
of government limits and controls.

The communist model (also called the Soviet model) is a vanation of the authoritarian paradigm. No
longer operative except in Cuba and North Korea, the communist model is essentally one of party
control over publicly (i.e. government) owned media in which reporters, editors, publishers and
others are government ...... 1.6 ....... Criticism of individuals in government may be permitted, but
not criticism of top leadership or communist/socialist ideology. The government enforces its rule by
censorship or by shutting down the media.

The developmental model is a ...{§.....variation on the theme that the media, as partners with
government, exist for the betterment of society. It is named for its prevalence in so-called
developing nations, particularly in Africa. Under this model, media may be either privately or
. 0 A owned, but in either situation, their purpose is to promote national unity and to
promote a nation’s social and economic policies. Criticism of government is not allowed, under
threat of censorship.

The libertarian paradigm of media evolved from the political philosophy that citizens should be free
to obtain, report and consume information as they wish, and thata ...... i || S ciuzenry in “the
marketplace of ideas” will ulumately make appropriate decisions and responsible choices. This
paradigm presumes that the media exist primanly to pursue and disseminate the truth and that they
will not be subjected either to political, economic or other social forces. The libertarian.1.7.......,
with an emphasis on press freedom, is found most often in North America, Western Europe,
Australia, and parts of the Middle East and Eastern and Southeastern Asia.

The Western model is associated with European and North American democracies, which have free-
press .....20Q.......in their constitutions. This model also is found in newer democracies, such as
Japan. In this model, the media are privately owned and relatively free of government control.
Censorship is seldom imposed (except, perhaps, during time of war). This model has given rise to
the concept of media as protectors of society and ... 21 _against government encroachment into
personal freedoms. The Western model extends beyond national bo%rw_ithm;; as
8y e v press for people living in countries with less-free media systems. Additionally, the
major international news services (Associated Press, Agence France-Press, Reuters, United Press
International) operate from the Western perspective. The Western media model is not without
problems, which include...... Peeeeeny concentration of ownership, sensationalism, and a
growing orientation toward entertainment.

The social ..., Q_ A....model is related to the classic libertarian approach, but it incorporates a
self-assumed obligation to address social needs and interest. In the model, the media operate with a
minimum of government controls, with . growing from ethical standards and a
commitment to the public interest.

An extension of the libertarian paradigm is the rcvolu?ngr) model of the media, which secs the
media as an agent of political subversion and the ...... 4. 8. of governments. Pure examples
of this model are difficult to find, but some cited examples include the resistance media in France
during the Nazi occupation of the Second World War and the unduz

' : . : ound press in some countries
in the former Soviet Union or in some African countries L A S movements, The

newspaper Zamindar played a significant role in the Pakistan movement, and Iranian underground
newspapers were instrumental in overthrowing of Shah of Iran in 1979,

v
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Mass Media and Economics

: . 4 6 g z. S
publisher  online cable relations subsidiaries ownership ~ multinational
competiion  organizations  impacts aimed stations conccnmi'on

1% 2 8 1 A 1
An important aspect of mass media is economic. Mass media are expensive. They operate
corporately as businesses that exist to make a profit, or by non-profit .....1.....that must obtain
funding elsewhere to subsidize the media costs.
Media ....... Z..... has several different patterns, but each is in some way an example of the

........ 2.....of ownership, in which one entity owns several different media venues.

) Cross-media ownership is the result of one media company buying out another type. For
example, the Disney Company began as a film producer, but today it owns ABC television as well as
movie production companies, television....& ..., newspapers and both U.S. and European cable
networks. AOL Time-Warner, meanwhile, operates in more than Y+ nations and owns HBO
television, Warner Music, Warner Brothers movies, Atlantic and Elektra Records, CNN news cable,

HBO and Cinemax ...... b.....networks, Time and Sports lllustrated magazines, and many other
holdings.

) Conglomerates are ...... s corporations that own several different types of mass media. For
example, Weber-Shandwick is the Briush-based advertising and public ..Ag....agcncy. largest in

the world with Y,ATV employees and offices and partners in )Y+ countries around the world
(according to the Council of Public Relations Firms, YY), The German-based Bertelsmann
company began as a book and magazine ... - - and now owns Y++ ... 2. in Y° countries
as well as RCA and Arista Records, Bantam and Doubleday publishers, and several radio and
television holdings in Europe.

Mass media is a global business, for which profits are huge. For example Sony — which owns Sony
Records, Sony Worldwide/SW Radio, Columbia Tristar Pictures and Columbia Records ~ had $ov
billion in sales in Y+ + ¥,

Global advertising also is an increasingly profitable enterprise. Spending for .19, advertsing
alone in Y+ + ¢ reached an estimated $TV billion, and an estimated $7) + billion will be spent on all
types of advertising throughout the world in ¥+ + £, Nearly half of this (£ percent or $Y47 billion)
will be spent in the United States (based on reports and projections of the McCann-Erickson, the
world’s largest advertsing agency with offices in 'Y+ countries).

........ 1.........is another aspect of the economic reality. Researchers scientifically calculate the size
of television and radio audiences, which directly ....1Z.....on the advertising rates. Competition
sometimes is fierce among television stations in a particular city or among TV

programs .J3......at the same audience.
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History of Mass Communication

:ofold ~ apparent : continents storchouses transition presentation
m;way interactivity interconnectedness  consequences Illiterate instantaneous

Some f:ommunicadon scholars chronicle the history of mass communication as 2 series of
revolutions in the development of language and communication itself.
O The ﬁfst communication revolution came with the invention of writing. This allowed people o
communicate over time and distance. Writing also carried with it an inherent division between
literate 'and .................. persons, as well as the spread of knowledge and the creation of a system
of administration that serve the interests of culture, commerce and imperialism. '
O The scc?nd major communication revolution came with the invention of ............o writing by
first the Pnndng press and more importantly with the movable-type press. This allowed people to
communicate in larger numbers. The printing press spurred the ..........from medieval to modern
society and the concurrent growth of education and discovery.
[] The third communication revolution was led by the invention of the telegraph in the 1830s. Prior
to that time, people could communicate only if they could see or hear a MESSARE. .c.oorveeree o -
read a book, hear a speech, observe smoke signals, and reccive a message by horse or carrier pigeon.
The telegraph made possible ......oooooee communication at the speed of light (186,000 miles per
second) in real ime. It also made possible communication that was not bound by distance, quickly
spreading aCrOSS ....coooerooesees and oceans. The telephone enhanced this technology, and both
inventions brought not only new communication opportunities but also new ways of thinking about
the .ooeviniernaiiiinans of families and communities, cultures and nations.
() The fourth communication revolution involved what today can be categorized as electronic media
devices such as radio, photogmphy, film, television and sound recordings (some of which acrually
were mechanical devices in their early stages). These devices not only built upon the telegraph to
extend the reach of mass media, but they also increased the .......ooeiven realism associated with the
sounds and sights they made possiblc. These communication devices had major social.....cooovverene N
creating new opportunities for learning, sharing and discovery, as well as new patterns of
entertainment and information.

(1 The fifth communication revolution Was.......ovaeeeses It involves the invention of both the
computer and the communication satellite. Computers serveas the ..o.ooovennen and transmitters of
vast amount of information, virtually the sum of all human knowledge. Satcllites make possible the
transmission of messages throughout the world. Features associated with both

fiber optics, diginzation, miniaturization, data compression




‘..

texTY

Ulipiaou

www ilranlnsurance r

L 73 MSPUCR 4—!-;0;90 \ &
- o 27
, ty 204 MONDAY U/

e =C )
A dlirerate b fow. o7 N 2 CoNseg uamat
Z mass 6. Centinents 40. tow fo{(ﬁ 8:00

=< H AP 11. o€ hoases
2 Yransipion 7V e Cenfitste &"‘1"2_ 1N SFantan € ons

4, presentation O -  PPuvent 13, interactiyi fj

Akl

—
—

Ton[oIoL ﬁ,{ ) ‘\I”nre/afe s

. X Z- 1 terconllect e difess
aPfarent. /0 3. tansition

i - 4 oyparent
Continents= ol D 1Astaptaneous.
. Stor¢hoases . LUl o MLl

7 interac tivit
8. Y resentation

transition= Jev

Qresenrotion= bl 9. raci/ssw« i
toW~Way~ L 11?‘ ")‘fofé‘nf;({scs
12. tow fo 12 « Con g
¢ Intelac f/wg B L(s
) interconn ected ness- Bl Jiai e -
f = M
) - Consequences~ &% Vit fuall -

gy il rerare~ Y2/ oy
£ stan Taneows = U1




V TU&SDAV 8 Ju B / ,/
g Ch(onnle- Cl» ¢ (j/‘/:[ T ‘JL:I""L/‘, |
‘ ‘ﬂvlemtoﬂ-é/'l irel€sts - C.é,
5¢(Cdd = c//"r éa/ specch (V)

\‘)\-\V) wu R — www lraninsurance il Q;‘y-'/
.1(‘14

woo()\dm.n.s‘r/a‘hon o g Aot 5Pe-/< (V)

C oM EYCe - /(:u
> 00\(/@& e

orrne/f(jeoﬂ=/”/
ComM tpical/on G,OPOVTUM [tics
ANt :

CanlgN it1'es . é‘/”

12.00

14.00

SPurre d- y(/w

s

intrinsic + X1TrinsiC [

Con(
S (Vo7 Ff* ELS’,'ZJ 2
wz oliv I5ion Cw) /e Persovial
diyide e in persona

enhanced = i) CEFBAE aPpe
Qpparent ralism
/tférg./-“’,;

20.00



/Oli = O}//lf

PO Ao X) A

9 Jly 2014 WEDNESDAY

“nter canme o 2
nTer Can VcTeJ fless realism s
- . . - 300

~ Yealist ychi

\QAU J (Gal.‘S‘NC d:/)

o Noun C (ml"f G’:@,/}w:oo

dwiz dyﬂ.&{,fﬂ J

€0Cfdl C0n$e1-MCQS Cjb/'“!": 12:00

informaldion + enter tainment ' fotaipment
education  entertfayment— ec(ufainmmr

features - — 57



Mass Media and Culture

imperialism global enrich intruders shaning populbst
emergence tastes detribahized

Sociologists look at the various ways media can reflect and ... 1. culture. The mass media present
examples of creativity and social culture idenufied with music, literature, art and so on. These values
often are categorized as high culture associated with sophisticated and educated.. Z........,and low
culture identified with the masses. The elitist view supports the high-culture model and suggest that
the media owe it to society to model only the best in taste and values, even if the people are
unappreciative of the offerings. The ... & .5 view associated with the low arts is that the media
should give the people what they want.
Canadian communication theorist Marshall McLuhan (1911-1980) popularized the nouon that the
mass media are re-creating society by turning it into a ... village, a new wotld-wide uibe
in which people learn about themselves and others by media-provided observauon and pseudo-
personal experience. He behieved that the panted word engaged the mund and ... S - soclety,
whereas the electronic media stimulate the senses and thus can retnibalize society.
Another concern of the impact of mass media deals with cultural intrusion, even cultural ... 6. ..
The concern by some is that, because of the inability of mass media to be confined to nauonal or
social borders, the culture of one society spills over into another, even against the wishes of the
latter. Cultural intrusion generally begins with a look at who is producing mass-media messages. For
on oMe¥reasons involving economics, technology and poliucs as well as culture, the focus of such criticism
primarily is the United States and Western Europe, though increasingly Japan is being added to the
list of cultural........ N
Responses to the critics point out that the cultural 815 not necessarily mntrusion but more a
matter of transnational cultural ennchment. As countries develop their skill and sophistication in
using the mass media, they are welcomed into the media world. An example of this 1s Japan, which
has become one of the most prolific producers of television and video animaton in the world.
Communication analysts also note that some of the criucism is relauve, Al-Jazeera broadcasts from
Qatar and al-Arabiya programs from Dubai throughout the diverse Middle East. A new plaver, the
Arabic-language satellite network al-Hurra, features programming that us backer, the US.
government, hopes will promote friendliness toward America and enhance its public opinion.
Another cultural aspect of the globalization of mass media is the ... 9....... of English as the
language of international media. Internationally, English 1s the second most-common language with
about 350-400 million native speakers in 12 countries. English has become the international
language of sciénce and technology, commerce, higher education and communication. Most of the
world’s news is written and published fist in English. An esumated 80 percent of information
available through the Intemet is in English, which also is the working language of groups as
disparate as German scientists, Asian bankers and Indian nuns.
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