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“Company must follow meaningful and relevant
positioning and differentiation”
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Developing & Communicating Positioning Strategy
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If a company does a poor positioning, the market
will be confused a4 to what to expect.
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Positioning is not what you do to a product.
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Positioning is what you do to the mind of Prospect.
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Positioning is the act of designing the company
offering and image to occupy a distinctive place
in the mind of target market.
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